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BrochureDesign

Product Brochures & Spec Guides
Whether for retail, B2B, Hstore, or online sales, | design product brochures and specification guides that help
customers quickly understand key features and make informed purchasing decisions. The goal? To inform, persuade,

and ultimately drive sales for your product.

The Embedded Vision Summit

attracts a uniquely focused audience

of product creators.
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Executive Networking
Reception

Only 1 Available

Our private Executive
Networking Reception
brings together the most
senior and influential
leaders in the computer
vision industry.

MEMBER $16,000
NON-MEMBER $24,000

or exhibitor

or

Women in Vision
Reception

Only 1 Available

Raise your profile among
successful women in
computer vision and
enhance your company’s
efforts to support women
professionals in the industry.
MEMBER

NON-MEMBER

ace, the Edge Al

1t and enhance your

e, branding and

Custom Reception
Only 1 Available

Your company will stand
out to hand-selected
attendees as they network
at your exclusive event.
MEMBER
$30,000-$40,000
NON-MEMBER
$45,000-$60,000

ON-STAGE
OPPORTUNITIES

Product-related
Presentations

Take to the stage to prese
your product or technology
directly to attendees.
presentation will be

on the Summit websit:

the Summit Event Guide
and App, as well as on
agenda signage.

MEMBER $15,000
When purchased with
Summit Sponsorship.

Edge Al Deep Dives
Interact closely with a
focused audience on a
high-interest topic by
hosting this new 3-hour
event-within-an-event.
Engage prospects with a
multi-format session that
includes presentations,
demos and networking.
MEMBER
$30,000-$40,000
NON-MEMBER
$40,000-$50,000

A discount will apply when
purchased with applicable
Summit Sponsorships.

Webinar Package
Reach hundreds of
additional qualified

s and extend

Al and Vision Alliance

webinar.

MEMBER $9,500

Whe rchased with
>nsorship.

NON-MEMBER $14,500

$1,500

Instruments | Defense/Aerospace | Retail
Construction | Agriculture | Semiconductor
Education/Research

ONE-OF-A-KIND
SPONSORSHIPS

Registration
Sponsorship

nly 1 Available
Be seen by every registrant
with prominent branding
in the conference lobby
and throughout the online
registration process.
MEMBER $15,000
NON-MEMBER $20,000

Lanyard Sponsor

vy 1 Available
Exclusive opportunity to
have your company logo
worn by every Summit
attendee throughout the
entire event
MEMBER $10,000
NON-MEMBER $15,000
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Designing
{0 Support
the Arts

GPAQ Performing Arts Collateral Design

For a decade, | created print marketing materials
for the Germantown Performing Arts Center
(GPAC), including brochures, event programs,

lobby banners, and promotional advertisements.
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high-quality artistic experiences that educate,

engage, and enrich the community.

Lovett

and his Acoustic Group
July 25

TICKETS ON SALE MAY 10

GERMANTOWN PERFORMING ARTS CENTER
1801 EXETER ROAD - GERMANTOWN, TN 28138 - (901)-751-7500 - WWW.GPACWEE.COM
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@k DU LEADERS - THE VISION TO SUCCEED
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ing with essential governmental,
and foundation partners to

greater conservation impac
donated land easements and pu

non-governmental  ital resources, including our utilization of externally
e philanthropy for sourced capital funds and debt *

Other significant operational and financial devel-
ce- opments in FY16 included the enhancement and

ments also contributed to DU's su n FY16 growth of DU's habitat revolving lands strategy and
Ducks Unlimiteds programs delivered more than solid growth in endowments DU engaged in an in-

$144 million in “on formation technology

the ground” conser- “We highly value the contributions renovation initiative be-

vation and another 5 4 er-

$39 million in other and time of our devoted volunteers and ng

lated pro- e TR e i

r grams and education © *f tonan Qi DU USSIOn: E i 20
in FY16 — Earl Grochau, DU Chief Financial Officer standards of charity ac-

“Our ovenll oper. countability consistent

er with the Better Business Bureau/Wise Giving Alliance
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< as a DO

ds sufficient to fill DUCKS WETLAN DS
vaterfowl today, UNLIMITED Banding Together for Waterfowl

forever. P00 0.0 0.0 0.0 0 0

“We thank you for your support, passion and com-

ent to Ducks Unlimited and look forward to
our continued growth and mission delivery,” said
Grochau

tively and efficiently deploying our human and cap-

Sources of Support and Revenue
Events, sponsors and memberships Where Your DU
Dollar Goes [BEEl

onservation exsements and
ice announcements
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ALLENGE

Dntinues at an alarming rate and the intricate link

ng wetlands that are important to waterfowl and
onversion, coastal erosion, urban development and
it a few of the threats facing wetland habitats across

nt wetlands in the U.S. Prairie Pothole region is
dproximately 150,000 acres since 1997. Louisiana's

s continue to disappear at alarming rates - an area the
ill field disappears every hour.

means fewer sunrises with flights of waterfowl on the
chances to share a first retrieve with a young pup and
bries afield with kindred spirits.

OUR SOLUTION

Rescue Our Wetlands is a seven-year continental campaign that aims
to change the face of conservation in North America by investing
$2 billion in conservation, wetlands and waterfowl.

Rescue Our Wetlands will harness the power of “One DU.”

Ducks Unlimited Inc., Ducks Unlimited Canada, Ducks Unlimited de
Mexico and Wetlands America Trust are banding together to conserve
important habitat, invest in conservation research and encourage
wetland-friendly policies.

fowl, wetlands and people-is increasingly fragile. Every

Collateral Design

Fundraising & MissiofDriven Collateral
| supported the mission of Ducks Unlimited by
designing a wide range of print materials,

including fundraising catalogs, event table tents,

calendars, annual reports, and books. Each piece
gl a ONYFTGSR G2 Ay aLANS

in conserving and restoring wetlands across
North America habitats essential not only to
waterfowl, but to countless other species and

communities.

CALENDARS, BROCHURES, ADS AND
OTHER COLLATERAL

Royalties, advertsing and
other revenes

=)
| |
B Msjor gifes and endowments
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a

Federal and state habitat support
and non-governmental partnesships

Adminsstration  Fundraising  Waterfowl and

an, "
Development  conservation
and education

Total Endowments

$50,000,000

$40,000,000

$10,000,000
$0
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ARIZONA |87 VOLUNTEERS 12,761 MEMBERS, SPONSORS AND MAJOR DONORS |
EVENT AND MAJOR GIFT INCOME $200,883

DUCKS
UNLIMITED

Richard Lipsey Honored
for His Rescue Our
Wetlands Work

Louisiana conservationist Richard Lipsey's friends
honored him this past April by contributing to DU
projects at each end of the Mississippi Flyway. The
event netted more than $800,000 and is one of the
largest personal tribute events held to date during
the Rescue Our Wetiands campaign.

Hailing from Baton Rouge, Louisiana, Lipsey has
Dbeen a Ducks Unlimited sponsor for more than 40
years. He was DU's Louisiana State Chairman in 1981
and served as the Baton Rouge Chapter's general
banquet and sponsor banquet chair on numerous
occasions. In 2014, Lipsey received an Emerald Teal
Award for contributions of more than $250,000 to DU
events. He is currently a Benefactor Sponsor.

“With Richard's support and leadership, Baton
Rouge DU has enjoyed much fundraising success,”
said DU Regional Director Zac Brown. “Now the
chapter has shown its appreciation by hosting an
event to honor his giving spirit and put habitat on
T the ground for waterfowl where they breed as well

- as where they winter.”
success of the campaign and play a vital role in wetlands With the guidance of event co-chairs Scott Sin-
and waterfowl conservation. To date, we have secured gletary and Taylor Bennett, 450 people gathered
$476 million dollars - one event, one member, one cor-
porate sponsor at a time.

Including DU in our estate plans is one important way
for each of us to leave a Conservation Legacy. Others
choose to ensure the long-term financial stability of the
organization through direct gifts to the endowment.
Through the campaign, we have secured more than
$184 million in legacy commitments. These commit-
ments are especially important as they truly are gifts
that keep on giving.

Based on the successes above, it’s obvious that DU is
well on its way to reaching one of the most ambitious
waterfowl and wetlands campaign goals in history. But
those attained goals and dollars raised wouldn’t be
possible without the time, commitment and support of
each and every DU volunteer banding together to Resaue
Our Wetlands. Richard Lipsey

at the Pennington Biomedical Research Center
in Baton Rouge to celebrate Richard's leadership
and dedication.

R ESC U E O U R Two DU projects dedicated in Lipsey's honor
are the Project in and
the Creole Marsh Project in Cameron Parish,
Louisiana. With the support of several state
agencies and Richard's friends, Ducks Unlimited
has restored 160 acres of waterfowl habitat on

the breeding grounds and 11,308 acres of critical

Banding Together for Waterfowl wintering habitat in Louisiana.
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ACCESSORIES

4 Prece Copprr MUG SET (170

+ Setinchudes four 2003 copper platad stainless.
steel mugs wih brass handies

+ The Ducks Unémmitad loga is eiched on
each piezx

+ 10l for enjoying cwol, refrechirg cockaaile

+Housedin a bladk camying case featurng 3
Ducks Unlimied name plate

+ Case measures 1095

+ Undarweaing Amount 3.

SOFT-SIDED COOLER (174

+Insufated soft-sded cooler with s heavy-dity
zipper dosure and plasucliner

+1vcry with blsck vim and Ducks Urlimited
logo embreidery

VINTAGE TRUCK TAILGATE
« Rustic rude talgate in 3 Hght green, sged
nvch

« Features the words Ducks Linlimited
debossad on the froes

« The perfect wall décar for your huring cabin
orman cme

« Made of 100% iron
53R
+ Underriveg Amount .

+ Featres padded handies and 3 fromt zipper

+Lightweight design and an extra-wide opering
for easy scass

+Holds up 1o 8 gallons
2GR
«Undarweing Amount 5.

MeTAL RoLLnG Tus 1175
Allow approximately P0minuses for asmbly

+ Vintage square tin tub weh handies in 3 shver
andbiskfeish

+ The tub rests an 4 metal
whesls
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Educational Design
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THE UNIVERSITY OF

TENNESSEE

HEALTH SCIENCE CENTER.

INTERNAL MEDICINE
RESIDENCY PROGRAM

DOWNTOWN

Automatic Slim’s
83 S. 2nd St | 901.525.7¢

Bardog
73 Monroe Ave | 901.27¢
The Blind Bear Speakez
119 S. Main | 901.417.843!
Capriccio | The Peabod)
149 Union Ave | 901529,
Chez Philippe | The Pea
149 Union Ave | 901529,

DeJavu
51S Main St | 901.505.0;

NEAR MEDICAL DI{

Arepa y Salsa
662 Madison Ave | 901.9

Café Society
212 N. Evergreen | 2017

BROCHURES, ADS AND OTHER COLLATERAL

e
{
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AMBULATORY CARE EXPERIENCE

+ Each resident is assigned to a continuity care clinic at either Methodist University
Subspecialty Clinic, Regional One Health, or the VA,

+ On average, each PGY-1 will see 3-5 patients per half-day, but in the first 1-2 months, each
PGY-1 will only have 2-3 patients scheduled in order to allow him/her to acclimate to the
clinic. Each PGY-2/3/4 will see 4-7 patients per half-day.

* As part of the block system, residents can tailor their ambulatory experience based upon
their specific interests. Residents can request half-day rotations in both university and
private-practice subspecialty clinics of interest. This is a great opportunity to develop
proficiency and relationships in potential future career fields.

« To promote structured learning, we follow the Yale Internal Medicine Office-Based
Curriculum. Every Thursday a case is reviewed and taught by a member of our ambulatory
faculty who can provide an experienced clinical perspective

RESEARCH

| be surp

7 UTHSC.EDU/INTERNAL

Pharmacy Direct Admission Program

6

HEALTH CARE COLLEGES

Dentistry | Graduate Health Sciences
Health Professions | Medicine
Nursing | Pharmacy

a4

FULL CLINICAL CAMPUSES
Memphis | Chattanooga | Knoxville | Nashville

1

MISSION:

TRANSFORM HEALTH CARE
Education | Clinical Care

Public Service | Research

2 THE UNIVERSITY OF
| TENNESSEE | uthsce|
£ HEALTH SCIENCE CENTER.

" ~

THE UNIVERSITY OF
0" TENNESSEE

HEALTH SCIENCE CENTER.

UNIVERSITY OF TENNESSEE
HEALTH SCIENCE CENTER

Educational Collateral Design

| design clear, engaging educational materials that support learning,
promote programs, and communicate complex information with
ease. From brochures and postcards to digital newsletters and
advertising assets, each piece is tailored to inform, inspire, and

connect with students, educators, and the broader community.
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Give to help
her live.

stjude.org

BILLBOARD

Designing for
Non-profits

HOSPITALS TUNIVERSITIES
COLLATERAL DESIGN

MAGAZINE AD PRINT AND DIGITAL

> -
4
/
v
/

f

J

J
J
|

| St. Jude Children's
\ Research Hospital

EMPIRE STATE BUILDING LOBBY DISPLAY



