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Brochure Design

Product Brochures & Spec Guides

Whether for retail, B2B, in-store, or online sales, | design product brochures and specification guides that help

customers quickly understand key features and make informed purchasing decisions. The goal? To inform, persuade,

and ultimately drive sales for your product.
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summit

2022 | MAY 17-19

SANTA CLARA, CALIFORNIA

EXHIBITOR +
SPONSOR
PROSPECTUS
The event for
product creators
using computer
vision and visual Al

Presentations +
Additional Branding Oppo

RECEPTION
SPONSORSHIPS

Executive Networking
Reception

Only 1 Available

Our private Executive
Networking Reception
brings together the most
senior and influential
leaders in the computer
vision industry.

MEMBER $16,000
NON-MEMBER $24,000

Women in Vision
Reception

Only 1 Available

Raise your profile among
successful women in
computer vision and
enhance your company's
efforts to support women
professionals in the industry.
MEMBER $10,500
NON-MEMBER  $16,000

P

rtunities

nl

1ance your

ire, branding and

Custom Reception
Only 1 Available

Your company will stand
out to hand-selected
attendees as they network
at your exclusive event.
MEMBER
$30,000-$40,000
NON-MEMBER
$45,000-$60,000

ON-STAGE
OPPORTUNITIES

Product-related
Presentations

Take to the stage to prese
your product or technology
directly to attendees.
presentation will be

on the Summit websit:

the Summit Event Guide
and App, as well as on
agenda signage.

MEMBER $15,000

2 When purchased with

Summit Sponsorship.

@penVIN®

e

Edge Al Deep Dives
Interact closely with a
focused audience on a
high-interest topic by
hosting this new 3-hour
event-within-an-event.
Engage prospects with a
multi-format session that
includes presentations,
demos and networking.
MEMBER
$30,000-$40,000
NON-MEMBER
$40,000-$50,000

A discount will apply when
purchased with applicable
Summit Sponsorships.

The Embedded Vision Summit
attracts a uniquely focused audience
of product creators.

Webinar Package
Reach hundreds of
E tional qualified
hals and extend
ent beyond the

ion Alliance
webinar
MEMBER $9,500
When purchased with

it Sponsorship

$7,500

NON-MEMBER $14,500

$1,500

INDUSTRIES:
Computers/Peripherals | Automotive |
Industrial | Consumer | Medical |

Communications/Networking | Robc
Security/Surveillance | Mobile | El
Instruments | Defense/Aerospace | Retail |
Construction | Agriculture | Semicond

| Technical Insights |
=

5109 City Ballroom By-5.

2021 ATTENDEE SNAPSHOT
60%

Engineering/Engineering Management
Marketing & Business Development

orporate Management

Other—Press, Research, Academic, etc

84%
developing or planning
to develop vision
based products

Education/Research

ONE-OF-A-KIND
SPONSORSHIPS

Registration
Sponsorship

Be seen by every registrant
with prominent branding
in the conference lobby
and throughout the online
registration process.
MEMBER $15,000
NON-MEMBER $20,000

Lanyard Sponsor

vy 1 Available
Exclusive opportunity to
have your company logo
worn by every Summit
attendee throughout the
entire event
MEMBER $10,000
NON-MEMBER $15,000
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Designing
to Support
the Arts

GPAC — Performing Arts Collateral Design

For a decade, | created print marketing materials
for the Germantown Performing Arts Center
(GPAC), including brochures, event programes,
lobby banners, and promotional advertisements.
My work supported GPAC’s mission to present
high-quality artistic experiences that educate,

engage, and enrich the community.

and his Acoustic Group
July 25

TICKETS ON SALE MAY 10

GERMANTOWN PERFORMING ARTS CENTER
1801 EXETER ROAD - GERMANTOWN, TN 28138 - (901)-751-7500 - WWW.GPACWEE.COM




Social Media

SOCIAL CARDS | WEBINARS | FB | TWITTER | EMAIL | BANNER ADS

SHOP ORGANIC
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EMBEDDED AGI Meets the Real World— |
VISIBN Toward Reasoning, Planning and Ry #SAVETHEPLANET |'i§

SUMMIT Acting Beyond Book Intelligence x| hMCKASKLEEAMILIFAR[;/I.C?OI\/L

MAY 11-13 \ W
The premier ERIC XING
conference for President | A~
innovators Mohamed bin Zayed University @

incorporating of Artificial Intelligence

computer vision Professor

and physical Al Carnegie Mellon University ;\ -
in products \

2026
N EMBEDDED
R 2026 Honoring innovation and

EDGE AI AND V|S|0N achievement in edge Al and VISI.N

i kg SUMMIT
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MAY 11-13 | SANTA CLARA, CALIFORNIA

SUBMIT AN ENTRY TODAY
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non-governmental  ital resources, including our utilization of externally

e philanthropy for sourced capital funds and debt *

n-kind revenue from  Other significant operational and financial devel-
a ce- opments in FY16 included the enhancement and

growth of DU's habitat revolving lands strategy and

@k DU LEADERS - THE VISION TO SUCCEED

ing with essential governmental
and foundation parl
greater conservation im|

Ducks Unlimited’s programs dell more than  solid growth in endowments DU engaged in an in-

3144 million in “on formation technology

the ground” conser- “We highly value the contributions renovation initiative be-

vation and another 5 5 ginning with our enter-

139 million in other and time of our devoted volunteers and prise resource planning

b lated pro- gy towards delivering our DU mission.” ystem And Ducks Un-

grams and education
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FY16 - Earl Grochau, DU Chief Financial Officer standards of charity ac-
“Our ovenll oper. countability consistent
ional surplus of 2pprox-  with the Better Business Bureau/Wise Giving Alliance

om-

ations resulted in an
imately $4 million chau. “Strengthening
ourbalance sheet enables our company to leverageits
capacity for gre nservation delivery wh
tively and efficiently deploying our human and cap- Grochau

you for your support, passion
o Ducks Unlimited and look

ued growth and mission de

Sources of Support and Revenue

Events, sponsors and memberships

Where Your DU
Dollar Goes

Donated conservation e

ments and
public service announcements

Royalties, advertsing and
other revenes

=)
| |
B Msjor gifes and endowments
|}
a

Federal and state habitat support
and non-governmental partnesships

malonedesign.graphics

Dntinues at an alarming rate and the intricate link
fowl, wetlands and people-is increasingly fragile. Every
ng wetlands that are important to waterfowl and

onversion, coastal erosion, urban development and
it a few of the threats facing wetland habitats across

nt wetlands in the U.S. Prairie Pothole region is
dproximately 150,000 acres since 1997. Louisiana's

bries afield with kindred spirits.

Collateral Design

Fundraising & Mission-Driven Collateral

| supported the mission of Ducks Unlimited by
designing a wide range of print materials,
including fundraising catalogs, event table tents,
calendars, annual reports, and books. Each piece
was crafted to inspire support for DU’s vital work
in conserving and restoring wetlands across
North America—habitats essential not only to
waterfowl, but to countless other species and

communities.

OUR SOLUTION

Rescue Our Wetlands is a seven-year continental campaign that aims
to change the face of conservation in North America by investing
$2 billion in conservation, wetlands and waterfowl.

Rescue Our Wetlands will harness the power of “One DU.”

Ducks Unlimited Inc., Ducks Unlimited Canada, Ducks Unlimited de
Mexico and Wetlands America Trust are banding together to conserve
important habitat, invest in conservation research and encourage
wetland-friendly policies.

CALENDARS, BROCHURES, ADS AND
OTHER COLLATERAL

i 8

an, e
Development  conservation
e o and education
Total Endowments
$70,000000

$60,000,000
$50,000,000

$20,001

$10,000,000
s continue to disappear at alarming rates - an area the 50
. FYoe FY10 Y11 FY12 365 FYl4 FY1$ FY16
ill field disappears every hour.
means fewer sunrises with flights of waterfowl on the
2 o ARIZONA |87 VOLUNTEERS 12,761 MEMBERS, SPONSORS AND MAJOR DONORS |
chances to share a first retrieve with a young pup and EVENT AND MAJOR GIFT INCOME $200,883
u

DUCKS
UNLIMITED

Richard Lipsey Honored
for His Rescue Our
Wetlands Work

Louisiana conservationist Richard Lipsey's friends
honored him this past April by contributing to DU
projects at each end of the Mississippi Flyway. The
event netted more than $800,000 and is one of the
largest personal tribute events held to date during
the Rescue Our Wetiands campaign.

Hailing from Baton Rouge, Louisiana, Lipsey has
been a Ducks Unlimited sponsor for more than 40
years. He was DU's Louisiana State Chairman in 1981
and served as the Baton Rouge Chapter's general
banquet and sponsor banquet chair on numerous
occasions. In 2014, Lipsey received an Emerald Teal
Award for contributions of more than $250,000 to DU
events. He is currently a Benefactor Sponsor.

“With Richard's support and leadership, Baton
Rouge DU has enjoyed much fundraising success,”
said DU Regional Director Zac Brown. “Now the
chapter has shown its appreciation by hosting an
event to honor his giving spirit and put habitat on
> ——— the ground for waterfowl where they breed as well

- as where they winter.”
success of the campaign and play a vital role in wetlands With the guidance of event co-chairs Scott Sin-
and waterfowl conservation. To date, we have secured gletary and Taylor Bennett, 450 people gathered
$476 million dollars - one event, one member, one cor-
porate sponsor at a time

Including DU in our estate plans is one important way

for each of us to leave a Conservation Legacy. Others
choose to ensure the long-term financial stability of the
organization through direct gifts to the endowment.
Through the campaign, we have secured more than
$184 million in legacy commitments. These commit-
ments are especially important as they truly are gifts
that keep on giving.

Based on the successes above, it’s obvious that DU is
well on its way to reaching one of the most ambitious
waterfowl and wetlands campaign goals in history. But
those attained goals and dollars raised wouldn’t be
possible without the time, commitment and support of
each and every DU volunteer banding together to Resaue
Our Wetlands. Richard Lipsey

at the Pennington Biomedical Research Center
in Baton Rouge to celebrate Richard's leadership
and dedication.

R ESC U E O U R Two DU projects dedicated in Lipsey's honor
are the Project in and
the Creole Marsh Project in Cameron Parish,
Louisiana. With the support of several state
agencies and Richard's friends, Ducks Unlimited
has restored 160 acres of waterfowl habitat on

the breeding grounds and 11,308 acres of critical

Banding Together for Waterfowl wintering habitat in Louisiana.

4 Prece Copprr MUG SET
+ Setinchudes four 2003 copper platad stainless.
steel mugs wih brass handies
+ The Ducks Unémmitad loga is eiched on
each piezx
+ 10l for enjoying cwol, refrechirg cockaaile

+Housedin a bladk camying case featurng 3
Ducks Unlimied name plate

+ Case measures 1095

+ Undarweaing Amount 3.

SOFT-SIDED COOLER (174
+Insufated soft-sded cooler with s heavy-dity
zipper dosure and plasucliner

+1vcry with blsck vim and Ducks Urlimited
logo embreidery

VINTAGE TRUCK TAILGATE
« Rustic rude talgate in 3 Hght green, sged
nvch

« Features the words Ducks Linlimited
F dded handlez and 3 debossad on the froes

+ Featres padded handies and 3 fromt zipper
sl s « The perfect wall décar for your huring cabin
orman cme

+Lightweight design and an extra-wide opering

foreasy scorss « Made of 100% iron
+Hoide 110 8 gllons sy
2GR + Undemweiur Amoune 5.

«Undarweing Amount 5.

MeTAL RoLLnG Tus 1175
Allow approximately P0minuses for asmbly

+ Vintage square tin tub weh handies in 3 shver
andbiskfeish

+ The tub etz on 4 metalrol
whesls
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Educational Design

Pharmacy Direct Admission Program

6

HEALTH CARE COLLEGES

Dentistry | Graduate Health Sciences
Health Professions | Medicine

Nursing | Pharmacy
TENNESSEE

HEALTH SCIENCE CENTER. I

~ s 1 [ "y 3 2 FULL CLINICAL CAMPUSES
; < \ 4 Memphis | Chattanooga | Knoxville | Nashville

1

MISSION:

TRANSFORM HEALTH CARE
Education | Clinical Care

Public Service | Research

THE UNIVERSITY OF

THE UNIVERSITY OF
0" TENNESSEE

HEALTH SCIENCE CENTER.

UNIVERSITY OF TENNESSEE
HEALTH SCIENCE CENTER

Educational Collateral Design

2 A | Automatic Slim’s
e T s T g | 83 S.2nd St | 901.525.7¢

Bardog
73 Monroe Ave | 901.27¢

The Blind Bear Speakez
119 S. Main | 901.417.843!

Capriccio | The Peabod)
149 Union Ave | 901529,

Chez Philippe | The Pea
149 Union Ave | 901529

DeJavu

51S Main St | 901.505.0;

NEAR MEDICAL DI l
Arepa y Salsa ‘
662 Madison Ave | 901.9

Café Society ’ N -
212 N. Evergreen | 90172 i'-. ib “’

THE UNIVERSITY OF e connect with students, educators, and the broader community.

Subspecialty Clinic, Regional One Health, or the VA,
—
+ On average, each PGY-1 will see 3-5 patients per half-day, but in the first 1-2 months, each
PGY-1 will only have 2-3 patients scheduled in order to allow him/her to acclimate to the

H EALT H S CIEN CE CENTER‘" clinic. Each PGY-2/3/4 will see 4-7 patients per half-day.

| design clear, engaging educational materials that support learning,

e

promote programs, and communicate complex information with
ease. From brochures and postcards to digital newsletters and

advertising assets, each piece is tailored to inform, inspire, and

* As part of the block system, residents can tailor their ambulatory experience based upon
their specific interests. Residents can request half-day rotations in both university and
private-practice subspecialty clinics of interest. This is a great opportunity to develop
proficiency and relationships in potential future career fields.

I N I E I 2N/ \ L I I E D I C I N E « To promote structured learning, we follow the Yale Internal Medicine Office-Based

Curriculum. Every Thursday a case is reviewed and taught by a member of our ambulatory

RESIDENCY PROGRAM FaCuEy W can peoid s xerenced ioa pavipecive

RESEARCH

BROCHURES, ADS AND OTHER COLLATERAL ’ B
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Designing for
Non-profits

Give to help
her live.

stjude.org

BILLBOARD

HOSPITALS TO UNIVERSITIES
COLLATERAL DESIGN

Give to
help him
live.

St. Jude patient

Give thanks for the healthy kids in your life, and give to those who are not.

Keeton is always on the move, so when severe pain kept him from walking, his family
was concerned. After a diagnosis of blood cancer, he was referred to St.Jude Children’s

Research Hospital® Treatments invented at St. Jude have helped push the overall

childhood cancer survival rate from 20% to more than 80% since the hospital first

opened more than 50 years ago. “St.Jude means everything to me. They're saving my

baby'’s life,” said Keeton's mom. ®
St. Jude Children’s

, . Research Hospital
Give today at stjude.org or 800-4STJUDE Finding cures, Saving children.

MAGAZINE AD PRINT AND DIGITAL

| St. Jude Children’s
'\\ Research Hospital

N

EMPIRE STATE BUILDING LOBBY DISPLAY
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Suitable for interior and exterior
applications, Old Mill’s new
Artisan Paintable Brick paired
with Romabio’s Masonry Paint

allow you to add an effortless,
high-quality finish to any surface
around the home.

Romabio Masonry Paint
is available in Avorio White Limewash,
Enchanted Grey or Galleria White.

Requiring only 2 coats, it will not chip,
peel or flake off 20-year warranty
when applied correctly does not
require any additional primer.

oldmill

COMMERCIAL WALL SYSTEMS™

ARTISAN PAINTABLE
BRICK AND
R0MABIO MASONRY PAINT

The tumbled face of the brick is a great
accent for farmhouse, rustic and
craftsman projects; A pigment-free
modular brick designed to be
painted using standard
masonry or limewash paint.

Genuine kiln fired clay brick that cuts easily
with an angle grinder or wet tile saw,;
available in Thin Brick Flats, Brickwebb
Running Bond Flats and Brickwebb
Herringbone Flats.

Visit
or call to get

more information or a quote.

~ Alamo Sunrise
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Boston Mill COLONIAL COLLECTION

Red clay with slight variations reminiscent
of classic Boston-style brick.

Our easy-to-install Brickwebb sheets now

available in Herringbone.

Brickwebb Features

Genuine kiln fired clay brick mounted onto
patented web sheeting for easy & fast installation,
perfect spacing (no spacers required), and
enhanced durability.

Save time and labor costs by taking advantage
of Brickwebb's easy installation on virtually
any surface.

Cuts easily with an angle grinder or wet tile saw.

Brickwebb sheets can accommodate attractive
detailing by using with individual bricks.

Meets ASTM C 1088 Type TBS (Grade Exterior)
standards.

Backed by the Old Mill Brick family of warranties.

3%||

SNSE

s

DR
2007,

oldmill

Specification
Sheets to Inform

Specification Sell Sheets

| design specification sheets that clearly communicate key
product details, helping sales teams inform and persuade
potential buyers. Each sheet is crafted to function as a
standalone piece or as part of a cohesive product line,

combining technical accuracy with strong visual appeal.



Event Signage
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Tuesday . embedded'

730am-gooam  Coffee & Pastries
Mission City Lobby

gooam-1r10am  Welcome, Keynote
and General Session
M

ission City Ballroom B1-5
11:25 am - 12:30 pm Morning Sessions
1 icalInsights | I Technical Insights Il
Ir I Busi
12:30 pm - 12:30 pm - 1:30 pm Lunch Expo Hall

Bo0pm 1:30 pm - 3:10 pm  Afternoon Sessions
Technology [} Insights1 | ights Il

Exhibits I Fundamentals I Business Insights
Bpotial I Enabling IEnabling
: i .

I Enabling
Technologies il

310pm - 415pm  Break ExpoHall

4:15 pm - 5:55 pm  Afternoon Sessions
ITechnicat insights | I Technical Insights Il
I Fundamentals I Business Insights

I Enabling | Enabli
Technologies | Tech: n

I Enabling
Technologies Il
600pm-800pm  6:00 pm-8:00 pm  Evening Events
Technology 6:00 pm - 6:30 pm

Exhibits Edge Al and Vision Product

Reception of the Year Awards
Expo Hall ET3

Expo Hall

6:30 pm - 7:30 pm

edge ai + vision
ALLIANCE

The Embedded Vision Summit
is organized by the Edge Al and
Vision Alliance, inspiring and
empowering innovators to
create products that perceive

and understand.

Stop by booth 311 for more information

|

|
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Embedded Vision Summit — Signage & Collateral Design
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For the past five years, | have led the design of all signage, collateral, and social media graphics for the Embedded Vision Summit in Silicon Valley. This comprehensive project

encompasses wayfinding, large-format prints, event branding, and digital assets, ensuring a cohesive visual experience across all touchpoints.

*
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Rebrand and
Packaging

Whitmor Manufacturing — Brand & Packaging Refresh

As the lead of Whitmor Manufacturing’s branding refresh initiative,
my first priority was to modernize the product packaging, which
previously featured an outdated swoop design. To bring the new
vision to life, | assembled and directed a multidisciplinary team
including a senior designer, photographer, stylist, production artist,
and brand manager.

Below are selected samples showcasing the results of our

collaborative design process.
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Complete
Branding and N

° w
Packaging | ==

LOGO AND PACKAGING DESIGN

Glute; [

Packaging Design for Emerging Brands

I’'ve become a go-to designer for packaging tailored to start-ups and small
food businesses. For these brands, strong visual identity and thoughtful
packaging are key to standing out, both online and on store shelves.

Each brand | work with brings its own story and values.

From logo development to packaging design, | created visual systems that are

malonedesign.graphics

distinctive, functional, and aligned with each brand’s voice. Their products are
packaged in user-friendly, resealable pouches—designed for both convenience

and shelf appeal.

Climate-Friendly White Rice @ AgriCapture

@Agri(:apture Climate-Friendly White Rice

@ AgriCapture

Climate-Frien dl

%

AgriCapture Certified Climate-Friendly R

— G ™
p— ! égﬁ?ﬁ;g‘”'e is traced from farm to rto ensure red
S CLIMATE-FRIENDLY | greenhouse gas emiss

S _Rice environmental quality stan

ultivation emits 2.1 billion tons of carbon diox
nnually and is one of the largest sources of
gases in the world.

rmers

AgriCapture Certified Climate-Friendly
White Rice:

1 Achieves 72% reduction in methane emissions
relative to the state average.

J§ Therice in this bag was produced with
1.6 kilograms less CO, equivalent than
traditional alternatives.

AgriCapturrz E- E Scan
source

AgriCapture, Inc.

Nashvile, TN i
i White Rice.
AgriCapture.com E ‘ B




KEN MCINTYRE

GROUSE POINTS

$35.00
1SBN 978-0-578-80124-7

| |lm"] 53500>
9 74 1247 || |
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BPUCKS
UNLIMETE

CHAPTER

1
LOST AND FOUND

jon but an in! interwoven into |

i hunting in particulac e )
lives.

ofwrl hunting birds with

anda amilyfriend we alled

PINI s e

Book Design

Hardcover, perfect bound, saddle-stitched, or paperback—whatever format your literary vision

D takes, Ican bring it to life with thoughtful, custom design that enhances the reader's experience
from cover to cover.



Educational Design

CHOOSE THE RIGHT SCHOOL.
CHOOSE ROCKETSHIP
PUBLIC SCHOOLS.

ROGKETSHIP

PUBLIC SCHOOLS

RocketShip Public Schools Poster Design RocketShip Public Schools Regional Logo Designs

b
ROCKETSHIF

TEACHER RESIDENCY

2025-2026 FOUNDERS

Unleashing student potential for all!
Proudly serving TK through 5th grade!

Enroll now!
J Free Public Elementary Schools

Bayareaenroll@rsed.org | 408.675.2929

RocketShip Public Schools
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ORGANIC POPCORN CORNMEAL | WHITE CORNMEAL

®
GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1978, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com

ORGANIC POLENTA AND GRITS

®
GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1978, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com

GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1978, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com
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GROWN AND RAISED

McKaskle Family Farm, LLC, not only makes organic and Non-GMO cornmeal. We raised the

bar and now provide cornmeal milled from our very own popcorn. Many of our customers

brag on the taste, texture and cooking results of our popcorn cornmeal. Popcorn cornmeal is
a delicious alternative to traditional yellow cornmeal in seafood batters, cornbread and many
other recipes.

If white cornbread is your thing, then you must try Braggadocio® Organic White Cornmeal. It
is milled from our organically grown, Non-GMO white corn—which by the way is grown right
behind Kaye and Steve’s house. Go ahead and indulge yourself. From the Mckaskle Family

to yours, ENJOY!

~ Kaye and Steve McKaskle
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Organic Popcorn Commeal
NET WT 20 OZ (567g) NET WT 20 OZ (5679)
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MCKASKLE FAMILY FARM, LLC
BRAGGADOCIO, MO

CERTIFIED ORGANIC BY NON
Organic Crop Improvement GM
Association (OCIA) Project
www.mckasklefamilyfarm.com VERIFIED
573-752-5005 or 573-752-5001 nongmoproject.org

sales@mckasklefamilyfarm.com

Grown, Processed and Packaged by
MCKASKLE FAMILY FARM, LLC
©2016 Mkasida Famdy Farm, LLC

Organic White Cornmeal

Sales Sheets

Specification Sell Sheets

| design specification sheets that clearly communicate key product
details, helping sales teams inform and persuade potential buyers.
Each sheet is crafted to function as a standalone piece or as part of a
cohesive product line, combining technical accuracy with strong

visual appeal.
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Install a Cozy Brick Use Panel- Foam Panel
Fireplace with Brickwebh System on a Commercial Project
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WANT TO DISCUSS A NEED A QUOTE FOR A

RESIDENTIAL PROJECT? COMMERCIAL PROJECT?

PREVIOUS DESIGN WITH RESIDENTIAL AND
COMMERICAL TOGETHER ON HOME PAGE

residential commercial

SHOP | BRICKWEBS | PANEL- WALL INSULATION | TOOLS & MATERIALS | BLOG | INSPIRATION | FIND A STORE |
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~ Brickwebb
Thin Brick systems

Enhance your home with the beauty of brick,
without the hassle.

002

2
2({/

4
R

Genuine kiln fired clay brick
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« Can be placed on virtually any surface
v = Get perfect spacing

1 -« « Easy-to-install - DIY
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» 1-year warranty

Meel Brickwebb

colors & patterns 4

Product Product Product Product Product

See All Color Options

FOLLOW US: @oldmillbrick . . . . . >
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The 3 est Thin Brick patierns The 3 Bes! Thin Brick patierns The 3 est Thin Brick patierns
and where lo use Them and where lo Use Them and where lo Use Them

ultrices gravida. Risus commodo ultrices gravida. Risus commodo ultrices gravida. Risus commodo

erra maecenas es gravida. s ultrices gravida. viverra maecenas ultrices gravida.
Risus cor mmodo maecet ra maecenas Risus com modo viverra maecenas
ultrices gravida. Risus commodo ultrices gravida. Risus commodo ultrices gravida. Risus commodo
READ MORE 3 'READ MORE 23 'READ MORE 3 J

WORKING ON A

COMMERCIAL PROJECT?

" Resources connect policies contact
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Old Mill Brick wanted to

refresh their website to the new
design style that | created for the
collateral: sales/spec sheets,
brochures, PowerPoint presentation
and email promotions.

NEW PAGES WILL HAVE SAME 25° ANGLE DESIGN
RESIDENTIAL AND COMMERCIAL HAVE BEEN
SEPARATED. HEAD NAVAGATION GIVES
CATEGORY OPTIONS.
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LISA MALONE

MALONEDESIGN.GRAPHICS

901-218-027
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https://www.dropbox.com/scl/fi/5p00qcbo220zux067w3ya/Malone_Lisa_Resume-2025.pdf?rlkey=9i8bqh3cvrck5tkjg75xxgdf7&st=mohvbfp8&dl=0
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